
Seminar Summary
CanCer and Well-being in the  
WorkplaCe Seminar
Delegates from leading businesses gathered at Home House in London on 31 May 2016  
to hear well-known experts discuss the current cancer epidemic and why it’s crucial  
for employers to address cancer in the workplace. 
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The breakfast seminar – introduced by Professor Gordon Wishart, Chief 
Medical Officer at Check4Cancer – revealed that there are over 350,000 new 
cancer diagnoses each year in the UK, of which breast, lung, prostate, bowel, 
skin and cervical cancers together comprise almost 90%.  

Professor Wishart explained that currently one in three people in the UK will 
develop cancer in their lifetime, and that for those born after 1960 the risk 
is already one in two. There are more than 100,000 people of working age 
diagnosed with cancer each year with approximately 750,000 employees now 
living with cancer.

What sort of impact can cancer have  
on your business?
• Employee absence
• Loss of key employees
• Reduced productivity
• Change in employee’s priorities
• Mental absenteeism

”“ Cancer accounts for 30% of long term 
sickness in the workplace.



Professor Gordon Wishart continued with a talk around screening and 
diagnostic services.

He detailed how Check4Cancer offer early detection cancer check 
services, where if detected – can lead to less treatment, less time off work 
and cover almost 90% of new cancer diagnosis.

• BreastCheck
• LungCheck
• ProstateCheck
• BowelCheck
• GynaeCheck
• SkinCheck

Corporate cancer campaigns
Early detection is more than just a ‘test’; Check4Cancer wants to educate, 
raise awareness of signs and increase the understanding of symptoms. 
Personal risk assessments can help with indications of low, average or high 
for the particular cancer. The Cancer Impact Calculator can help to work 
out a company’s return on investment over ten years if they decide to pay for 
cancer checks for their employees. Check4Cancer supports companies to 
raise awareness via internal communications and an online platform.

OneStop Breast Clinic
In partnership with Cigna, Check4Cancer offers a rapid access OneStop 
Clinic for breast cancer diagnosis which is suitable for women and men of 
all ages who have developed symptoms of breast cancer. The OneStop 
Clinic involves a triple assessment offering a thorough and accurate breast 
cancer diagnosis, with all tests performed during the first consultation, and 
no requirement for GP referral.

The triple assessment involves a series of diagnostic techniques and the 
method chosen for individual employees may vary according to age and 
symptoms. 

Triple assessment includes:

• Clinical breast examination – a physical examination  
of the breasts

• Breast imaging – Mammography or Ultrasound or both
• Core biopsy if a lump is found

Performing all of these tests within the OneStop Clinic reduces the time to 
diagnosis, making sure any treatment that’s needed can be started straight 
away. This is now recognised as gold standard in the NHS.

Dr Pixie McKenna talked the audience through the latest results from 
the report which covered over 500 HR managers across the UK. The 
survey found that 71% had no policy in place for communicating with or 
managing employees with a cancer diagnosis and 61% didn’t have any 
policy in place for cancer ‘survivors’ returning to work.

Almost half of the line managers studied believe that managers 
within their organisation were unprepared when it came to managing 
employees with cancer.

Dr McKenna explained that the ‘worst thing’ for her was that 71% said 
that their organisations do not currently offer cancer awareness or early 
detection of cancer via screening or as a health benefit.

There is ongoing confusion over which cancer screens are provided 
routinely by the NHS:

• 44% believed the NHS provides regular bowel cancer checks, when 
it’s currently only available to 60-69-year-olds

• 43% wrongly thought prostate cancer was screened routinely by the 
NHS

• 22% thought testicular cancer and 17% thought lung cancer were 
checked , when they’re not

• 28% of the HR managers surveyed didn’t think cervical cancer is 
screened routinely by the NHS

• 22% didn’t think breast cancer was – when they both are part of 
national programmes

Awareness
40% said their senior executives were not aware of the potential risks 
and costs presented by the rising numbers of cancer cases in the 
working age population.

Only 12% say they think senior executives are very aware of the risks 
and costs presented. The majority agreed that the impact of cancer will 
play a big part in absenteeism. 

Dr McKenna went on to discuss the value of early detection for staff 
including the positive impact it can have on the NHS. However the distinct 
message was on early detection saving lives.

The report showcases expert advice on 
how to manage communications:
• Don’t stick to a script – be sensitive and responsive to the 

individual’s moods and needs
• Listen and encourage employees to take the lead in talking about 

how they’re feeling both emotionally and physically
• Be ready to provide initial information. Let employees know that 

information is available including counselling, time off work, flexible 
working and work adjustments

• Encourage employees to speak freely and don’t jump in with advice 
or clichéd responses like ‘everything will work out’.

In closing, Dr McKenna summarised the discussion by explaining that 
71% of HR managers don’t have anything in place for communicating 
with and managing employees with a cancer diagnosis - leaving a lot of 
work to still be done.

Launch of 2016 Check4Cancer annual Hr report

Check4Cancer screening & diagnostic services



Tim Dunn, Corporate Sales Manager at Cigna, began by outlining ‘Stages 
of health improvement’ which include prevention, diagnosis, treatment and 
management. He discussed the importance of sustaining treatment with 
cost control and communication. 

Cigna has a great history of innovating and has launched a number of self-
referral pathways giving Cigna members the option to bypass their GP to 
receive faster access to care:

• 2008 MSK diagnostics
• 2011 Mental health
• 2015 Breast cancer diagnostics

Tim went on to look at the worrying trends in the UK around breast cancer.

• Every week nearly 900 people are diagnosed with breast cancer
• New research shows 25% of all cancer sufferers see their GP three 

times before being referred for further tests
• Breast cancer incidence continues to increase, it’s now one in eight 

women
• The biggest contributor to poor survival outcomes is late presentation 

and treatment

The OneStop breast cancer diagnostics service is:

• Available to all members with symptoms
• A unique service – using current best practice triple assessment
• Rapid access via self–referral to a consultant who will see the patient 

throughout
• Time saving with just one 2 hour long visit for diagnostics

In summary Tim looked at the OneStop appointment outcomes:

Target Actual 

Time to appointment <5 days 3.94 days

Distance to appointment <25 miles 14.24 miles

Client satisfaction - 100%

Cigna’s OneStop breast cancer diagnostics

Mr Per Hall, Clinical Advisor for SkinHealth 
UK at Check4Cancer talked about skin 
cancer cases in the UK.

He said,14,509 new melanoma cases 
were diagnosed in the UK in 2013 with 
100,000+ non melanoma cases in 2011. 
He discussed the established risk factors 
such as fair skin, outdoor occupations and 
repeated sunburn when young, as well as 
outlining how to look for changes using the 
‘ABCD’ checklist:

• Asymmetry – The two halves of the mole do not look the same 
• Border – The edges of the mole are irregular, blurred or jagged
• Colour – The colour of the mole is uneven, with more than one 

shade
• Diameter – The mole is wider than 6mm in diameter

Mr Hall explained the Check4Cancer nurse-led process with consultant 
telemedicine reporting where so far, 20,000+ appointments have been 
completed. The dedicated skin nurses at Check4Cancer have vast 
experience in using the melanoma risk assessment and also have 
masters degree level skin cancer qualifications.

Following the skin diagnostics talk, Cigna were delighted 
to announce the launch of their brand new skin cancer 
diagnostic pathway. Tim Dunn explained the features of 
the new service:

• Available to all members with symptoms such as a 
suspicious mark or mole on their skin

• Rapid access via self-referral with no GP referral 
required

• High clinical accuracy using a validated risk 
assessment tool

• Quick peace of mind

In summary, Tim explained that via the services available 
Cigna and Check4Cancer can provide:

• The right care
• At the right time
• In the right place
• With the best outcomes

Telemedicine supported skin cancer diagnostics
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Contact us
For further information on any of the services discussed please contact:

introduction of Cigna’s new skin cancer diagnostic pathway


